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Abstract:The study aimed to identify the role of creativity and innovation to achieve 

competitive advantage from the standpoint of workers in the Bank of Palestine, and the 

detection of differences in the sample responses depending on the variable (qualification, years 

of service, type), and the researchers used the descriptive analytical method, and study 

population of workers Bank of Palestine in Gaza sub President and Deir al-Balah. The study 

tool is a questionnaire applied to a simple random sample of (60) employees, and the results 

showed that the level of importance of infrastructure for creativity, and creativity of the 

service, and innovation process, and conditioning the sustainability of innovation from the 

perspective of workers under study, the Bank of Palestine was high. The results showed that 

the level of achievement of competitive advantage (quality, excellence, response speed) in the 

Bank of Palestine in the study was high. The study results showed the presence of statistically 

significant differences between creativity and innovation and achieve competitive advantage is 

a positive relationship in the Bank of Palestine. Results of the study also revealed the presence 

of a statistically significant effect for creativity and innovation to achieve the competitive 

advantage of the Bank of Palestine. The study recommended that the Bank's management 

adopts the thought process of the development of creativity and innovation in order to leverage 

its comparative advantages and maximize its competitiveness. And the need for all 

departments to cooperate in the application of creativity and innovation process, and work 



2 

 

together as a team and focus on the improvement and development of creativity and 

innovation process. 
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